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Campaign Goals
 Build public awareness of the immediate health damage 

caused by smoking and exposure to secondhand smoke.
 Encourage smokers to quit, and make free help available 

for those who want it, including calling 1‐800‐QUIT‐NOW 
or visiting the Web site (CDC.gov/tips).

 Encourage smokers not to smoke around others and 
nonsmokers to protect themselves and their families from 
exposure to secondhand smoke.



Audience 

Low SES smokers, aged 18 to 54

Parents; family members; health 
care providers; and the faith‐
based community.



Ad Development

 Selection of health conditions with direct link to smoking or 
secondhand smoke exposure

 Recruitment of real people with compelling stories

 Script development

 Rough cut testing

 Revisions

 Final production

 Selection of health conditions with direct link to smoking or 
secondhand smoke exposure

 Recruitment of real people with compelling stories

 Script development

 Rough cut testing

 Revisions

 Final production

THE PROCESS



Ad Participant Medical Vetting

 Internal review with subject matter experts

 Medical review

 Medical affidavit



Rough Cut Testing

 On‐line quantitative survey  ‐ 7,800 participants

 Primary audience: 18 – 54

 Oversampled key segments

 Select ads tested in Spanish



Smoking and Periodontal Disease

 Smoking weakens the body’s immune system
 Smoking makes it harder to fight off gum infection
 Smoking makes it harder for gums to heal
 For smokers:
 You have twice the risk for gum disease compared with a 
nonsmoker.

 The more cigarettes you smoke, the greater your risk for 
gum disease.

 The longer you smoke, the greater your risk for gum disease.
 Treatments for gum disease may not work as well for people 
who smoke.
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‘Felicita’s Tip’
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Campaign Elements

 TV
 Radio
 Print

 Magazines
 Newspapers

 Out‐of‐home
 Bus shelters
 Theater

 Digital



Strong Social Media Presence

 Facebook
 Twitter (#CDCTips)
 YouTube
 Pinterest



Talk With Your Dental Team



External Coordination

 Children’s Dental Health Project and other national partners
 Promote campaign messages and resources 
 Tips link on websites
 Handouts and presentations at conferences
 Resulted in

• 3 million twitter impressions
• 34 organizations and individuals involved in promoting the 
campaign and using resources 



CDC Internal Coordination ‐ OSH and DOH

 Promote campaign to state oral health programs (SOHP)
 Images of Brett and Felicita on DOH landing page 
 Links to campaign information on website
 Hosted two webinars for SOHPs with ASTDD



Campaign Evaluation   

 2012 influenced smokers to quit
 1.6 million smokers made a quit attempt
 100,000 smokers remain quit 



Campaign Evaluation   

 “Best buy” in public health
 Prevented 17,000 premature deaths
 Saved nearly 180,000 quality‐adjusted life years
 Cost of $393 per year of life saved



Questions and Answers



For more information please contact Centers for Disease Control and 
Prevention
1600 Clifton Road NE, Atlanta, GA 30333
Telephone, 1-800-CDC-INFO (232-4636)/TTY: 1-888-232-6348
E-mail: cdcinfo@cdc.gov Web: www.cdc.gov

The findings and conclusions in this report are those of the authors and do not necessarily represent the official 
position of the Centers for Disease Control and Prevention.
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